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TIME IS LIMITED”

September 25, 2025

Medicare Outreach Training



DISCLAIMER
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“This training was supported by the Administration for Community 

Living (ACL), U.S. Department of Health and Human Services 

(HHS) as part of a financial assistance award totaling $1,061,673 

with 100 percent funding by ACL/HHS. The contents are those of 

the author(s) and do not necessarily represent the official views 

of, nor an endorsement, by ACL/HHS, or the U.S. Government.”



3MAKING THE MOST OF 

LIMITED TIME

SHIP Counselors have an 
essential role in helping Medicare 
beneficiaries navigate complex 
health insurance decisions.

With limited time and resources, 
traditional one-on-one counseling 
alone will not reach everyone who 
needs help.

How do we get information 
out to the most people on 

limited time?



AGENDA
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Partnerships Ways to conduct 
outreach

• In-Person Outreach

• Media Outreach

• Printed Outreach

Outreach 
material
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Libraries Pharmacies Clinics

Senior Centers Food Pantries
Religious 

Organizations

Home Delivered 

Meal Services

Other Community 

Service Providers

Partner with Community Organizations

Meet people where they are at: partner with trusted community organizations 
that already have relationships with your target audience.



Partner with Local Businesses
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Barber 

Shops

Beauty 

Shops

Hardware 

Stores

General 

Store

Cafes or 

Diners

Grocery 

Store

Thrift Shops Bank Post Office



THINK ABOUT
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Who are you 

already partners 

with?

Who could you 

partner with?



IN-PERSON OUTREACH
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Focus on events that attract your target audience, such as:

senior expos community 

resource fairs

wellness 

events

farmers 

markets

dairy 

breakfast 

• Ask about providing a short presentation on a Medicare related topic

• Set up an informational table and provide information and answer 

basic questions

• Ask to leave flyers, brochures or other materials at the event. 

• Have a quick way to collect contact information for those looking for 

more information or one on one counseling



OPTIMIZE MEDIA OUTREACH
Reaching your target audience through:
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Newsletters: Include an article or flyer in your agency newsletter or in a partner 
organizations newsletter. 

Newspaper: you could run an informative, written article on Medicare topics or run a 
visual, stand-alone advertisement about Medicare programs. 

Social Media: Share clear, simple educational content, such as infographics or videos 
about Medicare options and enrollment deadlines. You can also use scheduling tools 
to automate your work and have information posted at scheduled times.

Agency Website: Have dedicated space on your agency website with information 
about Medicare and the different programs. Include links relevant websites like 
medicare.gov and cms.gov



PRINTED OUTREACH

You can distribute printed 
material to your 
community or local 
business partners. This is 
a great way to get 
information out to 
community members 
without taking up much 
of your time and you can 
reach more beneficiaries. 
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• Flyers: Highlight key events, enrollment 

deadlines or specific program benefits

• Brochures: Provide overview of different 

programs; SHIP, EBS, Cost Saving Programs

• Fact Sheets: Offer detailed information on 

topics like eligibility, enrollment processes or 

benefits

Types of printable outreach material



WAYS PRINTED MATERIAL CAN BE 

HANDED OUT

• Talk to your local grocery store: Can they stuff flyers into grocery bags on 

senior discount day?

• Home delivered meal program: include a flyer or brochure with meal 

deliveries. 

• Post flyers on bulletin boards throughout the community; for e.g., low-

income housing, laundromats, diners, grocery stores.

• If possible email material to organizations, have them hang up or hand 

out your information. 
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OUTREACH MATERIAL
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OEP Flyer (half sheet)

https://gwaar.org/medicare-outreach-and-assistance-resources

https://gwaar.org/api/cms/viewFile/id/2005428
https://gwaar.org/api/cms/viewFile/id/2007210
https://gwaar.org/api/cms/viewFile/id/2008672
https://gwaar.org/api/cms/viewFile/id/2008672
https://gwaar.org/medicare-outreach-and-assistance-resources
https://gwaar.org/medicare-outreach-and-assistance-resources
https://gwaar.org/medicare-outreach-and-assistance-resources
https://gwaar.org/medicare-outreach-and-assistance-resources
https://gwaar.org/medicare-outreach-and-assistance-resources
https://gwaar.org/medicare-outreach-and-assistance-resources
https://gwaar.org/medicare-outreach-and-assistance-resources
https://gwaar.org/medicare-outreach-and-assistance-resources
https://gwaar.org/medicare-outreach-and-assistance-resources
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Prevent Health Problems 
Before they Happen

Outreach Material on the 

SHIP TA Website

MIPPA Stakeholder Flyer

MIPPA Outreach Poster with Tear-off Pad

https://portal.shiptacenter.org/Handler.ashx?ItemType=File&ItemGuId=133fdd12-c3ec-40f5-805b-481e95001480
https://portal.shiptacenter.org/Handler.ashx?ItemType=File&ItemGuId=7866805f-9003-4dd5-a14e-6dceaa171dc7
https://portal.shiptacenter.org/Handler.ashx?ItemType=File&ItemGuId=7866805f-9003-4dd5-a14e-6dceaa171dc7
https://portal.shiptacenter.org/Handler.ashx?ItemType=File&ItemGuId=f1bbb5a8-752a-4ff7-92fc-e32219ec14cb
https://portal.shiptacenter.org/Handler.ashx?ItemType=File&ItemGuId=f1bbb5a8-752a-4ff7-92fc-e32219ec14cb
https://www.dhs.wisconsin.gov/publications/p03278.pdf
https://www.dhs.wisconsin.gov/publications/p03278.pdf
https://www.dhs.wisconsin.gov/publications/p03278.pdf
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Questions to Ask about 
Preventive Services (4 pages)

Apply for Extra Help

Material found on Medicare.gov

https://www.medicare.gov/publications/12212-manage-your-monthly-drug-costs.pdf
https://www.medicare.gov/publications/12212-manage-your-monthly-drug-costs.pdf
https://www.medicare.gov/publications/11542-questions-to-ask-about-preventive-services.pdf
https://www.medicare.gov/publications/11542-questions-to-ask-about-preventive-services.pdf
https://www.medicare.gov/publications/11420-are-you-up-to-date-on-your-medicare-preventive-services.pdf
https://www.medicare.gov/publications/11318.pdf


THINGS TO REMEMBER WHEN 

CONDUCTING OUTREACH

1. Tell participants that you are providing non-biased 

information.

2. Vary days, times and location for in-person events

3. Everyone has different learning styles

• At an in-person presentations think about printing the 

information off so they can read and follow along.

• Print materials in large font size

• Have space for them to take notes.
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THANK 

YOU

Stephanie Haas

Medicare Outreach Coordinator

608-219-1710

Stephanie.haas@gwaar.org
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