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Stria News unifies the multiple lines of business, service and study that define the
longevity economy—surfacing the issues and ideas that matter most. Our definition of
the market starts with the core needs, desires and potential of 50+ consumers. If your
work supports these aspects of life for older people, you’re part of the longevity market.
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This emerging longevity market needs a place to come together to learn about one

another and collaborate. At Stria, we believe in the power of media to advance the field

and ultimately to build a society that values, supports and serves older people.
Subscribe at strianews.com to join us!



