Alzheimer’s Family Caregiver Support Program
MARKETING IDEAS – finding families who could benefit from the program
· Create AFCSP-specific brochures and posters and distribute to:

· ADRC, Aging Unit, Human Services.
· Clinics (especially memory clinics).
· Hospitals (social workers, doctors, nurses).
· Home care agencies (their clients can utilize AFCSP funds so it’s good for both of you).
· Pharmacies.
· Dining sites and home-delivered meal recipients.
· Banks, beauty salons, grocery stores, etc.

· Adult day centers.
· Libraries.
· Community presentations through hospital education department, dining sites, senior apartments, faith communities, etc., on various topics, always including the AFCSP program:

· Alzheimer’s or dementia-specific general education

· Warning signs of Alzheimer’s

· Early memory loss  
· Brain health 

· Regular articles in local publications on Alzheimer’s-specific issues:  senior newsletter, local newspaper, coalition newsletter, etc.
· Contact local newspaper about doing a story or series on life as a caregiver of someone with Alzheimer’s (if you can find a willing family to help, that would be best).
· Make personal contacts (in-person, phone, letter, or email) with community leaders who have regular contact with seniors to make sure they understand the AFCSP program and what you have to offer.  People to consider:

· Physicians, nurses, hospital social workers (talk at a staff meeting?)
· Religious leaders, parish nurses

· Senior apartment managers

· Pharmacists

· Physical therapists

· Chiropractors
· Lawyers – Elder Law Attorneys

· Alzheimer’s and caregiver support group facilitators should mention the program at every meeting.  Encourage current participants in the program to share the information with others.

· Request that a short “blurb” be added to church newsletters; write it up for them and email it to them so they only have to cut-and-paste it into their bulletin or newsletter. Make it easy for them to do it.

· Local banks, credit unions, energy cooperatives, etc., often send newsletter-type information in their monthly statements. Inquire about including information in these.  
· Check with local radio stations and public access television about advertising for you.  

